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Content Makeover

The strongest drive
IS not love or hate.

Itis one person’s need
Leise _aber”
fo another’s copy.
ch“%" | W
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Up for Discussion

Strong Openings
Conversational Copy

Telling a Story, Being Timely
Attracting the Scanning Reader

Using Content Hooks and Themes
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Attorney Bio: Steven M. Cvitanovic

v Need Great Lede

In his tnal counsel and defense of high-exposure construction claims, Steven M.
Cwvitanovic protects the interests and livelihoods of developers and contractors of
residential, commercial and public projects.

OT AN Browm & S0Nesiecrs LONSITUCTION Law Fractice Lrodp. LocEed 1 e odn

Francisco office, Mr. Cvitanovic has significant experience in the areas of construction law
commercial litigation, employment law and personal injury litigation
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Attorney Bio: Steven M. Cvitanovic

v' Use Present Tense

Currently, Mr. Cvitanovicis defending a developer in a more than $40 million claim
involving numerous defects, including inadequate unit ventilation, alleged by a 595-unit
condominium. His typical representations often involve high-rise condominium projects
and SB 800 claims related to residential subdivisions with more than 100 homes. He also
handles numerous litigations, including stop notices and delays, and site infrastructure
claims. Mr. Cvitanovic's additional areas of counsel include employment law and
personal injury litigation.




LECALMARKETINGASSOCIATION

v
\ ‘

Conte

!

L =, 1|
LOS ANGILES OHAPTER
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v' Use Headings
v" Keep bullets short and scannable
v" Focus on 1 or 2 ‘themes’

s | ead counsel in fourtrials since the year 2000. Lead counsel in a three-week jury trial
involving the construction of components for a multi-billion dollar laser forthe U 5. F
government and a one-week bench trial in a construction defect matter.
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¢ Steven M. Cvitanovic
Pariner

v’ Infographic?

- =nmess =/ Related content/horizontal links
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Mark Smith & Wendy Ray Bios
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It’s no wonder that the Daily Journal legal newspaper selected Mark Smith as one of California’s
Top 75 employment law attorneys for 2011. Mr. Smith has played an instrumental and leading
role in developing the preventive policies and practices adopted by California employers of all
sizes, whether they are start-ups or multi-national corporations. His approach has saved many

employers from falling into the legal snares and traps for which California employment law is
famous.

v" Re-tool as a more accessible, conversational narrative.
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Mark Smith & Wendy Ray Bios

Mr. Smith’s clients benefit from his keen, business-oriented counsel on executive separation,
wage and hour, internal investigations and other sensitive matters in the Golden State. His
heightened sense of detail lends itself well to reviewing and revising employment documents such
as contractual agreements, policies, handbooks and procedures. Similarly, he is skilled in training
management-level human resources employees in compliance and employment best practices.

v Re-work to shorten and fit narrative.
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Mark Smith & Wendy Ray Bios

A member of the firm’s Employment and Labor Law Practice Group since 1999, Mr.

Qmith’e edneational hackoronnd in Himan Reeanreces Manaocement and hraad career
Mr. Smith’s background in Human Resources Management and several years of senior
management experience in the finance industry is an invaluable complement to his practice. He
draws his insider savvy from more than a decade of advising employers as in-house employment
counsel for a major health care manufacturer and as a counselor to employers in private practice.
As aresult of his well-earned reputation in the field, he is frequently asked to speak to employer
groups and professional associations on a variety of employment law topics.

TCSPUISIVE ITS0UITT d5 IIdVIIE UICIN OWIL  HI-FINOUST CINIPIOYIICIL IdW dULOITICY ., 4114 d150
works closely with the legal departments of national companies who need insight into
California’s employment laws.

v Break out long-winded sentence and re-focus
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Mark Smith & Wendy Ray Bios

| Whether securing a complete defense verdict for a major manufacturer,
prevailing on summary judgment in a bet-the-company case, orachieving
a favorable settlement in a high-stakes patent dispute, Wendy Ray has
developed a long track record of successfully handling the most
complicated and challenging cases for her clients throughout the United
States.

Her expenence in intellectual property litigation is wide-ranging and she
has advocated for clients in numerous patent infringement, trademark,
copyright and trade secret cases jury trials and appeals. Herwork has
spanned the scope of litigation, from the earliest pre-filing investigations to
preparing and filing complaints, conducting discovery and defending and
filing motions.

v" Re-tool as a more accessible, conversational narrative
v Tell a story
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Albert Gidari Bio

Privacy

Privacy

At the leading edge of privacy law issues, Mr. Gidan has represented one ofthe world's

biggest players, Google Inc., since 2006. In 2011, he negotiatedthe first-ever "prvacy by

on
design” consent decree with the Federal Trade Commission and the first EU Safe Harbor

settlement, covenngthe company’s Buzz social networking service. He also successfully  Qng

settled multidistrict class action claims over Google Buzz.

v Prune the overgrowth

stinctive, not generic
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Paragraph Headings

*  Privacy

* Security

* Internet & E-Commerce
* Professional Recognition
* Related Employment
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v’ Break up long narrative profiles
v’ Use expertise areas for section names
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Michael O’Callaghan

*I resolve conflicts to minimize
or eliminate business liability.
Combining industry

ULy J wiis ' L
soee] Protects my client’s bottom
ofcouny fiNe.”

ATTORNEYS FOCUSED ON CALIFORNIA
I WANT TO

Michael T. O'Callaghan, Of Counsel
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Michael O’Callaghan

fully counsels and defends his clients in mission-critical

Specializing in civil litigation, Mike success
-specific

With a knack for educating clients on industry

cases including multi-million dollar disputes.

levelopments in the law, Mike always protects his client's bottom line.

4%

Focused on High-Exposu OMIME tig
Mike counsels and defends his clients in mission-critical civil litigation including in multimillion-
dollar disputes involving fraud, breach of contract and mold exposure injuries. His strong client

communication skills and industry insights create value bothin his legal representations and in

his clients' businesses.
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“View from the Top” Survey

View from the Top Survey Results

Introduction:

Economic recovery is driven by events in the national and global marketplaces and
by individual and group perception of the recovery. Those two forces intermingle, with
global events affecting investor and consumer confidence, and people’s expectations, in
turn, driving or hindering economic growth. When discussing the power of emotions on the
real estate market in 2007, Sam Zell stated that the root of the crisis was not that we were
in “a credit crunch,” but rather that we were in a “confidence crunch.” Thus, to predict
future trends in the real estate market, it is important that we understand what key

decision-makers in the industry are thinking.

v’ Highlight your news
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“View from the Top” Survey

v Avoid repetition that doesn't add value

General Economic Drivers

Respondents’ outlook on the economy is generally optimistic, with projections of slow
growth in 2012 and a more hopeful vision for 2013. While respondents predict few changes
in unemployment rates over the coming year, the forecast is brighter for the performance of
the stock market during the same period, with more than half anticipating a slight rebound
in the Dow Jones Industrial Average from 2011 to 2012. Nearly half of the respondents
predict that the unemployment rate in California will finally begin to drop in 2013, with a
less optimistic outlook for the rate nationwide.

. ;h’egpondents predict little improvement in national and California unemployment
figures over the next two years, with the majority expecting the national rate to
remain at current levels in that period and the rate in California to only begin to fall
in 2013. Unfortunately, most respondents forecast few changes in unemployment
rates, predicting that the national rate will remain between 8 and 10 percent over
the next two years. The projections for California are even less promising, with
almost 70 percent of respondents believing that the unemployment rate will be
between 10 and 12 percent in September 2012. Half of respondents forecast that
the rate will not improve for the following year, but 41 percent of respondents think
that unemployment levels will drop in 2013 to between 8 and 10 percent.
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“View from the Top” Survey

v Focus on the interests of your audience

Real Estate Drivers

Respondents are generally optimistic about the performance of the real estate market over
the coming two years. While many expect 2012 to bring only modest changes to key market
indicators--like rental prices and interest rates--respondents are more hopeful about 2013.
The majority of survey respondents forecast that rental rates will increase in West Los
Angeles and in San Francisco in 2013, with roughly a third forecasting a rebound in the
commercial debt market in that year.
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Retail Industry Group Description

Retail & Consumer Products |

T

edge of the industry and the law.

our retail industry clients rank us Number One.

v’ Jazz up!
v Be Timely & Concise

With the retail industry changing as quickly as the Internet and growing as rapidly as international
trade, the Number One Chambers Ranked Retail & Consumer Products industry group at Perkins

Coieis at the forefront of those developments and has represented clients at the very cutting-

For more than 100 years, we have advised some of the world’s best known and most admired
companies in nearly every sector imaginable from apparel to toys and games to high-technology
and food and beverages. With a business-oriented approach focused on protecting and
promoting the business of our clients, our interdisciplinary group has handled some of their most
sophisticated and complex needs. Our work has spanned intellectual property to real estate and
finance, E-commerce, proaduct liability, laborand employment and bankruptcy and tax. That why




LECAIMARKETINGA 55

Content Makeover | II]

LOS ANGEHLES OMAPTIR

Foodborne Illness Practice Description

Foodborne lliness Litigation Practice Group Description

More than ever, America’s food industry has faced claims that its|products have harmed
consumers. And those claims have spawned new state and federal legislation aimed at
the industry, as well as innumerable lawsuits, enforcement actions and class actions.

Here at Murchison & Cumming, our Foodborne lliness Litigation group boasts many
years of experience in successfully representing restaurants, manufacturers, suppliers,
distributors and retailers. Atthe same time, we have acquired an insider’s perspective of
the latest developments, technologies and best practices in the industry — all with a
business-oriented approach aimed at preventing risks and mitigating harm.

Our firm’s broad stable of professionals have handled claims personal injury, product
liability, mass tort and class action claims in arbitration and mediation as well as in state
and federal courts. And we have long worked closely with regulatory agencies on food
safety and outbreak issues. Likewise, we have helped our clients avoidrisks altogether
by providing well-reasoned advice and counseling on compliance, training, insurance
and investigations.

v' Make it Sing by Letting it Flow
|
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MORRISON
FOERSTER

About People Practices Resources Community

() Site Search (7 Lawyer Search

| Enter lawyer name >

Offices Careers Foundation

555 West Fifth Strest

Suite 3500

Los Angeles, CA 90013-1024
P (213) 892-5200

F (213) 892-5454

LOS ANGELES

Our Los Angeles Attorney Team

and opei

a

UNITED STATES ASK + EUROPE
DENVER BEUING o Fnancaal instdubons

. . Venture and mstitutional investors
LOS ANGELES BRUSSELS o . Fortime 300 companias
MEW YORK HOMNG KONG o Technology companies
NORTHERN VIRGINIA ~ LONDON o Real estate

¢ Ententmament compamnes

PALO ALTO SHANGHAI
SACRAMENTO TOKYO employment patert and Kigation
SAN DIEGO

Litigation
SAN FRANCISCO

WASHINGTOM D.C.

EMeaRManmarnm

In our Los Angeles office. more than 80 attomeys counssl chients with business interests
ns across Southem Califorma and beyond Many companies di
regional aconomy and marketdeading mdustnes are among our chants, including

Managing Partner
Gregory B. Koltun

View Map

Office Administration
Jennifer Herman

Related News

- Client Alert Title
- Client-Alert Title
- Client Alert Title

ving the

Upcoming Events
= Event Name
--Event Name
-‘Event Name

s of MoFo's legal services in Los Angeles include transactional. regulatory. rsal

With the growng prevalence of itigation in LA our resident itigation and tnal tearns are
particufarly active m disputes nvolving issues in |y
gecuntias, employment and labar , white-co

wal ptopeny . povala

fense  class action and

ar cnme
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MoFo Los Angeles Office Profile

Los Angeles

In our Los Angeles office, more than 80 attomeys counsel clients with business interests
and operations across Southemn California and beyond. Many companies driving the
MORRISON regional economy and market-leading industries are among our clients, including:
FOERSTER

« Financial institutions

« Venture and institutional investors
About  People Practices o Fortune 500 companies

» Technology companies

LOS ANGELES + Real estate

» Entertainment companies

UNITED STATES ASK +EURDPE Areas of MoFo's legal services in Los Angeles include transactional, regulatory, real
DENVER BEWING estate, employment, patent, and litigation.
LOS ANGELES BRUSSELS
HEW YORK HONG KONG Litigation
NORTHERN VIRGINIA ~ LONDON : . . . . . . .
BALD ALTO SHANGHA] With the growing prevalence of litigation in LA, our resident litigation and trial teams are
S ACRAMENTO oKD particularly active in disputes involving issues in intellectual propery . private
SAN DEGO securties. employment and labor . white-collar criminal defense . class action, and
SAN FRANCISCO franchise defense work.
WASHINGTON D.C.
Financial Institutions v
v Specifics MoFo's Los Angeles attorneys advise bd Subheads for ange of
] financing transactions, including comple Scan Read advise investors
CUStOmlze and emerging companies negotiating fin financial clients
include domestic and foreign banks, credit card and other payment systems companies,
Content savings associations, industrial loan companies, and other financial institutions.

Patent Counsel

Los Angeles patent lawyers regularly advise on patent prosecution and patent strategy
matters. We represent inventors, investors, and companies developing and using
electronic, semiconductor, electromechanical, and software technologies.
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Product Liability Practice Description

For product manufacturers, distributors and retailers, today's global economy brings never before seen
litigation challenges that can have devastating impacts on both reputation and viability. Haight Brown &
Bon A . - . X :

atto

exp| At Haight we understand that to properly defend a product manufacturer, our attomeys must have in-

o depth knowledge of the design and manufacturing process, including testing and quality control

areq pPrograms, associated with a given product. Whether crawling under a railcar in Wyoming dunng winter to
Kenl leamn about brake rigging, nding all-terrain vehicles on a client's test course, climbing up a 100-foot crane,
atH orwalking through a personal watercraft manufactunng facility, our attomeys learn and intimately

deol ynderstand the products or devices we defend |We also emphasize a "team” approach with our clients as

e we understand that achieving great results cannot be done without the support and involvement of our
or w .
undl  clients.

we

clents v Find the distinguishing aspect of your
From offices located throughout the State of Californid practlce and |ead Wlth |t.

state tnial and appellate courts bringing a common sen
alongwith a sensitivity forlocal needs. When trial is urravoTo=DTe, TUr FTOUUCT CTEDTTY STOTD OTEwWs 0T
decades of experience gained through thousands of adversanal proceedings. While we emphasize cost
effective and efficient case management tailored to our client's needs, we are always alert for reasonable
settlement opportunities. But, where litigation and trial are in our client's best interests, we employ an
aggressive, strategic approach to achieve the best results possible.

Attomeys in our Product Liability Practice Group have extensive experience in a wide variety of products
and industries, including:

s agrcultural equipment

¢ allterrain vehicles

« automotive, including warranty
¢ building materials

¢ construction equipment

e consumer products

« cranes and aerial devices
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Product Liability Practice Description

For product manufacturers, distributors and retailers, today's global economy brings never before seen
litigation challenges that can have devastating impacts on both reputation and viability. Haight Brown &
Bonesteel's product liability practice is one of the most accomplished in the Western United States. Our
attomeys routinely defend Fortune 500 companies and international corporations in high-risk, high
exposure litigation involving products from a wide range of industries.

Our attorneys have been asked by clients to defend matters in 30 different states, from metropolitan
areas such as New York and Philadelphia, to more rural areas in Southemn Alabama and Eastemn
Kentucky. Our attomeys also serve as both Mational and Regional counsel for many of our clients.

At Haight we understand that to properly defend a product manufacturer, our attomeys must have in-
depth knowledge of the design and manufacturing process, including testing and quality control
programs. associated with a aiven oroduct, Whether crawling under a railcar in Wyomina during winter to

From offices located throughout the State of California, our attorneys defend cases in both federal and
state trial and appellate courts bringing a common sense approach through experience on a national level
along with a sensitivity for local needs. When trial is unavoidable, our Product Liability Group draws on
decades of experience gained through thousands of adversarial proceedings. While we emphasize cost
effective and efficient case management tailored to our client's needs, we are always alert for reasonable
settlement opportunities. But, where litigation and trial are in our client's best interests, we employ an
aggressive, strategic approach to achieve the best results possible.

Attormeys in our Product Liability Practice Group have extensive expens

and mdustries, ncluding v" A number of small edits can make a big
sl saspmen difference in impact.

¢ allterrain vehicles

« automotive, including warranty
¢ building materials

¢ construction equipment

| ] ¢« consumer products

« cranes and aerial devices
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At Haight we understand that to properly defend a product manufacturer, our attomeys must have in-
depth knowledge of the design, manufacturing, testing and quality control associated with a given
product. Whether crawling under a railcar in a Wyoming winter to learn about brake rigging, riding all-
terrain vehicles on a client’s test course, orclimbing up a 100-foot crane, our attomneys leam and
intimately understand the products or devices we defend.

Today's global economy brings never before seen litigation challenges that can have devastating effects
on the reputation and viability of product manufacturers, distributors and retailers. Haight's Product
Liability Practice Group is one of the most accomplished in the Western U.5. Our attormeys routinely
defend Fortune 500 and international companies in high-risk, high exposure litigation involving products
from a wide range of industries.

We also emphasize a "team” approach with our clients as we understand that achieving great results
cannot be done without their support and involvement.

Our attomeys have been asked by clients to defend matters in 30 different states, from metropolitan
areas such as Mew York and Philadelphia, to more rural areas in Southemn Alabama and Eastemn
Kentucky. Our attomeys also serve as both Mational and Regional counsel for many of our clients.

From offices located throughout California, our attormneys defend cases in federal and state trial and
appellate courts, combining a common sense approach eamed through national experience with a
sensitivity forlocal needs. When trial is unavoidable, our group draws on decades of experience with
thousands of adversarial proceedings.

While we emphasize cost effective and efficient case management tailored to our client's needs, we are
always alert forreasonable settlement opportunities. But when litigation and trial are in our client's best
interests, we employ an aggressive, strategic approach to achieve the best results possible.

Attormeys in our Product Liability Practice Group have extensive experience in a wide vanety of products
and industries, including:

e agricultural equipment
¢ allterrain vehicles

¢ automotive, including warranty
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@ Anthera Pharmaceuticals, Inc.

ANTHERA PHARMACEUTICALS, INC.

Anthera Pharmaceuticals, Inc. is a Hayward, CA-based publicly traded
biopharmaceutical company. Launched in 2005, the company focuses on clinical
development of novel medicines to treat serious human illnesses, including
cardiovascular and autoimmune diseases.

As the company has grown through multiple funding rounds, including its IPO in
March 2010, Perkins Coie has provided ongoing counsel to protect and monetize
Anthera’s intellectual property assets.

Counsel Provided:

« Patent procurement
*» Patent and regulatory counseling
*» Due diligence on:

o Large patent portfolio licensings
o Potential partnership agreements

We advise Anthera on IP protections related to strategic agreements and alliances.
This includes conducting the initial due diligence to evaluate the strength of a large
IP portfolio belonging to Eli Lilly and Shionogi relating to sPLAZ inhibitors. For
Anthera’s $36.7 million IPO, Perkins Coie assisted corporate counsel with appropriate
IP descriptions for use in SEC filings and investor education materials.

Outcome:

Currently, Anthera Pharmaceuticals trades with a market capitalization of 5271
million and has three drugs in late-stage clinical trials, which is generating interest
from the life sciences and investing communities. Perkins Coie's strong working
relationships with the company’s scientists and business development team has led
to our engagement with a series of potential partners on Anthera’s behalf. The
company continues to rely upon Perkins Coie to protect research, enforce patents
and support commercialization of its developing IP portfolio.
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Content Makeover

Top Tips Takeaway

o For the Web, think horizontal not vertical

. Tell a Story

. Specifics Engage Readers, Distinguish Firm
J Short Words, Short Sentences, Short Paragraphs
. Want it Fresh? Start from Scratch
Per Casey Erik Cummins Amy Spach
President Media Relations Principal
Tenrec, Inc. cummins.erik@gmail.com AS Written Communications

amy@aswrittencom.com
323-876-6374

per@tenrec.com

415-543-6600
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Tracie Thompson
Marketing Communications Manager
Pillsbury Winthrop Shaw Pittman
tracie.thompson@pillsburylaw.com
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