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Up for Discussion 
•          Strong Openings  

•          Conversational Copy

•          Telling a Story, Being Timely

•          Attracting the Scanning Reader

•          Using Content Hooks and Themes
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✓ Need Great Lede

Attorney Bio: Steven M. Cvitanovic
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✓ Use Present Tense

Attorney Bio: Steven M. Cvitanovic
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Attorney Bio: Steven M. Cvitanovic

✓ Use Headings
✓ Keep bullets short and scannable
✓ Focus on 1 or 2 ‘themes’
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Attorney Bio: Steven M. Cvitanovic

✓ Sectioned or “tabbed” bios

✓ Related content/horizontal links

✓ Infographic?



Content Makeover

✓ Re-tool as a more accessible, conversational narrative.

Mark Smith & Wendy Ray Bios
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✓ Re-work to shorten and fit narrative.

Mark Smith & Wendy Ray Bios
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✓ Break out long-winded sentence and re-focus

Mark Smith & Wendy Ray Bios
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✓ Re-tool as a more accessible, conversational narrative
✓ Tell a story

Mark Smith & Wendy Ray Bios
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✓ Description should be distinctive, not generic

Albert Gidari Bio

✓ Make your case nicely (for best practices)

✓ Prune the overgrowth
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Albert Gidari Bio

✓ Break up long narrative profiles
✓ Use expertise areas for section names

Paragraph Headings

• Privacy

• Security

• Internet & E-Commerce

• Professional Recognition

• Related Employment
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Michael O’Callaghan



Content Makeover

Michael O’Callaghan
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✓ Highlight your news

“View from the Top” Survey
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✓ Avoid repetition that doesn't add value

“View from the Top” Survey
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✓ Focus on the interests of your audience

“View from the Top” Survey
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“View from the Top” Survey
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Retail Industry Group Description

✓ Jazz up!
✓ Be Timely & Concise
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Foodborne Illness Practice Description

✓ Make it Sing by Letting it Flow
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Related News

- Client Alert Title

- Client Alert Title

- Client Alert Title

Managing Partner

Gregory B. Koltun

Upcoming Events

- Event Name

- Event Name

- Event Name

Office Administration

Jennifer Herman

View Map

Our Los Angeles Attorney Team

MoFo Los Angeles Office Profile
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MoFo Los Angeles Office Profile

✓ Specifics 

Customize 

Content

✓ Subheads for 

Scan Read



Content Makeover

✓ Find the distinguishing aspect of your 
practice and lead with it.

Product Liability Practice Description
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Product Liability Practice Description

✓ A number of small edits can make a big 
difference in impact.
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Product Liability Practice Description
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Perkins Coie Case Study
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Top Tips Takeaway

•          For the Web, think horizontal not vertical

• Tell a Story 

•          Specifics Engage Readers, Distinguish Firm

•          Short Words, Short Sentences, Short Paragraphs

•          Want it Fresh? Start from Scratch
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